
 
 

 

 

 

 

 

 

Education Session M 

Get REAL (real estate) RESULTS  

with Social Media 
 

Michelle Cullison 

Friday, February 10, 2012  
 

 

You must attend three (3) mini-sessions in order to earn three (3) hours Georgia C.E. credit, six 

(6) sessions for six (6) hours credit. Partial credit is not available. The mini-session course codes 

are 62153 and/or 62154. 

 

Due to seating capacities dictated by local fire code ordinances, seating for all education sessions 

will be based on a first come-first serve basis. GAR will not be allowed to have attendees sitting 

on the floor or standing up once the room’s seating is full.  

 

In order to foster a spirit of camaraderie and to avoid the appearance of recruitment, no 

nametags or clothing with a company logo will be allowed in the education courses. Should an 

attendee have one on at the time of entering an education course, the facilitators will kindly ask 

you to remove the name badge or place a blank nametag over the company logo. We appreciate 

your cooperation in regards to this matter! 
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Getting Real Results

From Web Site to Web Presence
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1. Everyone

2. Specific for those active as the voice of the 
company

http://facebook.com/ads


GAR 2012 : Getting Real  (real estate) Results 
with Social Media

Presented by 
Michelle Cullison 

4



GAR 2012 : Getting Real  (real estate) Results 
with Social Media

Presented by 
Michelle Cullison 

5

Blog value for niche audience

http://www.socialmediaexaminer.com/how-to-grow-social-media-leads-new-research/
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http://www.ihearnetwork.com/

http://facebook.com/ads
http://www.ihearnetwork.com/
http://www.ihearnetwork.com/
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Generate 
leads by using 
APIs 

APIs application programming interface (API) 

API - APPLICATION PROGRAMMING 
INTERFACE 

An interface implemented by a software program to enable interaction 

with other software, similar to the way a user interface facilitates 
interaction between humans and computers. ...



GAR 2012 : Getting Real  (real estate) Results 
with Social Media

Presented by 
Michelle Cullison 

8

Google APIs
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From Mailchimp to Facebook
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http://linkedin.com/
http://linkedin.com/groups
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• Set up a blog on hosted 
wordpress  or on 
wordpress.com.

• Add your listings as a post.

• Place them in a category.

• Automate the stream of 
your RSS Feed to your social 
media sites.
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RSS FEEDS
Really Simple Syndication

Store once. Stream Everywhere.

Stream with Apps



GAR 2012 : Getting Real  (real estate) Results 
with Social Media

Presented by 
Michelle Cullison 

13



GAR 2012 : Getting Real  (real estate) Results 
with Social Media

Presented by 
Michelle Cullison 

14

• Have real conversations with real people

• Be virtually who you are in person

• Share info not just your own

• Answer questions

• Ask questions

http://twitter.com/
http://slideshare.net/
http://roost.com/
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http://roost.com/
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http://www.zillow.com/blog/2011-05-12/zillow-launches-facebook-tabs/
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michelle@daystarnewmedia.com

504-210-7690
Michelle Cullison


