Georgia Association of REALTORS®

2012 Inaugural Meeting
Grand Hotel Marriott Resort, Golf Club & Spa
Point Clear, Alabama . February 8-11

Education Session M
Get REAL (real estate) RESULTS
with Social Media

Michelle Cullison
Friday, February 10, 2012

You must attend three (3) mini-sessions in order to earn three (3) hours Georgia C.E. credit, six
(6) sessions for six (6) hours credit. Partial credit is not available. The mini-session course codes
are 62153 and/or 62154.

Due to seating capacities dictated by local fire code ordinances, seating for all education sessions
will be based on a first come-first serve basis. GAR will not be allowed to have attendees sitting
on the floor or standing up once the room’s seating is full.

In order to foster a spirit of camaraderie and to avoid the appearance of recruitment, no
nametags or clothing with a company logo will be allowed in the education courses. Should an
attendee have one on at the time of entering an education course, the facilitators will kindly ask
you to remove the name badge or place a blank nametag over the company logo. We appreciate
your cooperation in regards to this matter!
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84% of Real Estate Professionals are Now Using Social Media

Which social networks are they really using? How comfortable are they using social media?
Facebook 73%

Twitter 48%
Linkedin 29%

WordPress 15%

n Somewhat
Comfortable

Tumblr 2%
1

/aiydeigogur
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73% of homeowners say they're more likely to
list with a realtor offering to do video, yet

immediate benefit to offering video
just yet... but it's there!

Video (and YouTube) are More Important Than Ever

only 12% of the real estate industry
currently have YouTube accounts.
Real estate professionals may not see the

http://mashable.com/2011/04/06/real-estate-social-media-infographic;
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Objectlves

Straight Ahead I t

What can be done with social media?

1. Generate leads

2. Find your ideal client

3. Increase lisring exposures

4. Build trust & establish credibility

5. Ask for recommendations and referrals

1. Generate Leads



http://facebook.com/ads
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Blogging for Leads

Blog Post Frequency vs. Customer Acquisition
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Frequency of Blog Posts

Blogging for Leads

your biog wil aiso alfect your monthly leads. Your business wil profoundly
' you accumulate at least 52 blog posts

w Impact of Blog Size on Monthly Leads**

on 1223 2881 52+

ol Blog Articles Ranges®

While getting one customer through your blog is great, it will be far better when you
start seeing consistent leads. HubSpot found blogs that post daily generate 4
times mere leads than those that pest weekly or less

Blogging Frequency & Leads
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Blog value for niche audience

$00.533.1840

Intracoastal Realty Blog | NC Real Estate

Metro Magazine voted us the best

R
Area Events- August 2011
. . 3 MvyHowes
Client Testimonials go
The "Experience” — in our dients' own words...
Calendar
: G DL R
s z
agh
Page List

Facebookfor Leads

Facebook Reach & Leads
1,400
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Index 600
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Facebook Reach osape

http://www.socialmediaexaminer.com/how-to-grow-social-media-leads-new-research
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Facebook.com/ads

Raach Your Target Customers Dospon Your Relationstips Control Your Budgot
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Use the target tool to research demographics for your best leads

facebook ot 9] o Pt Accoant =

Twitter for Leads

Twitter Reach & Leads

Listen in on Twitter

http://www.ihearnetwork.com

Video: Mobile startup lets you listen to Twitter
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Generate
leads by using NEISE TO SIcNAL
APls

APIs application programming interface (API)

€he New JJork Times

An interface implemented by a software program to enable interaction
with other software, similar to the way a user interface facilitates
interaction between humans and computers. ...

API.APPLICATION PROGRAMMING
INTERFACE
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Google APIs

Google Maps API Family Heana
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From Mailchimp to Facebook

SEE YOUR LIST IN A WHOLE
NEW LIGHT.

view | allsubscribers
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2. Find your ideal client
[ Lneai
Linked [T. ...
==
Join Groups of your ideal client

4 Groups Directory

Search Resuts (4)

=
elegal ore:

Create a Group

legal

Creats 8 Grow

10


http://linkedin.com/
http://linkedin.com/groups
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Be the 15t to Comment to your ideal client

Linked .
&‘BI Biue: The DallasBlue Business Network (25,000+ members)
ue

Discussions.

(D Restart your old dscussior
Q

s with one click. Browse your

|
¥l Send me an emai for aach new comment Add Comment
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Invite your ideal client to connect

™ Invite Laura to connect on LinkedIn

How do you know Lot ?

jovite to connect
end message

3.Increase Listing Exposures

* Setupa blogonhosted
wordpress oron

wordpress.com.
* Addyourlistings as a post. @
¢ Placetheminacategory. WORDPRESS

¢ Automate the stream of
your RSS Feed to your social
media sites.

11
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RSS FEEDS s

Really Simple Syndication B
'\, Videos
'\, Photos,’
L 4

Syndication § }
£} Aggregation

D)

Store once. Stream Everywhere.

Linked [}

Social Meia Explained
Don't Get Stuck in the Sand

Social Madia Explained

Fancy Email Signatu

Stream with Apps

12
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FB & Realtor.com Listings

Realtor Marketer - REALTOR® Apps
REALTOR Free Facebook App:
Marketer See My Listings

s — g

&

Install Now

4. Build Trust & Credibility

-
—
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-
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r
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Respond to conversations

Liz
“This home takes the term “apen fioor plan” to & nhole e level.

13
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Transparency and Authenticity

* Have real conversations with real people
* Bevirtually who you are in person
* Share info not just your own
* Answer questions

* Ask questions

pras
[
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Slideshare App on Linkedin

Post Commant

Be the resource

roost= T —

Select your role below to see how Roost can grow your business.

INDIVIOUAL PROS BusmEsses . CONSULTANTS & AGENCIES o

14


http://twitter.com/
http://slideshare.net/
http://roost.com/
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On Roost.com
[—

Provide Local Info on FB

»- -
Welcome & oost T -
Herves a Fan Page? Socl ot Aebvice: at Roes et
Getatab.  Compaign Acadom,
——— A p—
[reve— " =
% o
[ “Crmenran | Bt Ve erwar | o e ncadomy |
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5. Recommendations and Referrals

Chanse
[ Add a job o schoal |

e Decide who you'll ask

Your cannections: |

€) Create your message

From:

Ask the people who know you best to

Subject: | Can you endorse me?

endorse yol

o Choose what you want to be recommended for

You can sdd 200 mers recipients

m sending this to 35k you for 3 brief recommendation of my work that | can
inchads in my Linkeeln prefile. F you have any questions. Ist ms know

on LinkedIn
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Linked fJ).

Sorvices

» COMFORT PROPERTIES Real Estate Agency

COMFORT PROPERTIES Real Estate Agency Services

LinkedIn Company Recommendations

Repurpose Recommendations

16
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List & Get Listed

How To Use Twitter Lists

How to Create a List

Add a Review Tab to Facebook

Zillow Launches Facebook Tabs

What will you do with social media?

1. Generate leads

2. Find your ideal client

3. Increase listing exposures

4. Build trust & establish credibility

5. Ask for recommendations and referrals

17
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QUESTIONS?

DaystarNewMedia.com

michelle@daystarnewmedia.com

504-210-7690

daystar new media

Michelle Cullison
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